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Abstract 
Taiwan's presidential election has drawn wide attention not only because it is a 
significant political event in Taiwan, but also because it affects the cross-strait relations. 
As Taiwan’s democracy matures, political campaigns like televised election debates 
have become a routine in Taiwan. Although mainlanders have yet to gain access to 
Taiwan’s media contents, we may expect the barriers to be removed one day with the 
development of China's transformation and democratization. Then what effects the 
cross-regional political information will bring on China’s mainlanders, deserves 
exploration. 
In this study, we made the first attempt in China to conduct a quasi-experiment to 
examine the effects of the exposure to 2012 Taiwan presidential election debates on the 
attitudes of college students in Mainland China. The study introduced the concept of 
"political support" to integrate different types of political attitudes. College students' 
political supports were tested by questionnaires before and after the debate. In-depth 
interviews were conducted one and a half years after the experiment in order to study 
participants’ existing political attitudes that had influenced the effect of the debate. 
The findings indicated that the debate had immediate influence on the students’ 
support for democratic principles as well as their evaluations of political phenomena in 
Taiwan, which was expected to be stable. The results showed that young people’s 
diffuse political support could be affected by short-term effects of stimuli, which 
suggested that short-term stimuli from televised debates can probably affect young 
people’s political perception. In addition, we found that televised debates further 
strengthen students’ existing attitudes rather than change them; the mainland students 
have the ability to reflect on the media contents, the existing attitudes of the particular 
Cross-strait issue limiting the impact of televised debate. 
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Perse 总结了媒介效果研究历程中的四个经典的媒介效果模式，如表 1: 
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